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The information source for the home accent indusiry

Retailers use the Web to advertise,
optimize, maximize their brand

FURNISHINGS HAVE BECOME big business on the
Intermet. And with this manth’s moll-our of Homefurmish-
ings.com, the NHEAS new consumer portal, coming so
s after thee Las Vegas Wioeld Marker Center's bnnch
of Homeyctoom, its about to become cven bigges

If you happen w be nedmg this ar the High Pont
Marker, vou can get a good look ar the new Home-
furnishings.com site in the Rematder Resource Center on
the first Hoar of Plam Suites.
When T fisst heard about
it, I couldn’t help bur think
thar the beaures and func-
tiows sounded very similar o
Himeyet.oom:

® Buwh sites have put a ot
of ome and walent mo buikd
ing editorial content, design
ops and plnning moks ©
entice shoppers, home deco-
rators and stylsh nesters w
e thor Web pages.

n Over the next couple of
years, WMC and NHFA ane
spencling in the seven-figure
range to advertise, optimize
and maximize ther Wb pres-
ence and scarch engine resuls
10 make sure their sites get fre-
quented with lots of maffic.

m Both sies provide a
store |ocatos, searchable by sp code, to make it easier for
the comsumer to find a reputable local retailer who can
deliver the goods.

But, as smilr a5 Homefurnishings.com  and
Homeyer.com sound, they're not competirors. In face,
it was NHFAS retailers thar iniially populaed WMCs
Homeyer.com store locator datahase, the same group
of resailers that will initially popubie Homefumshings.
com’s store locaroe dambase, At Homefumishings.com,
thouzh, thirys pet a lirks more mvalved.

Homefurnishings.com has put together a program
where, for a fee, the retailer can astomize a permanent
Infemct rmicrosite that will act as a link berween Home-
furmishingzs.com and the retailers bick-and-martar loc-
tions. In other words, instead of landing on an adkdres,
the resuls of the shopper’s store search takes her 1o a
Web page, thar could lead 1o the sore’s own Wieb site,
that will hopefully direct her to the retailes onlme cara-
log o frane dooc

The arrival of Homefurnishings.com and Homeyet.
com coubdn't have happened at a betrer time — Interner
commmerce and the use of soqal media have exploded.
This yeag, for the first time, an onlinc-only retailer made
Home Accents Today's list of the Top 30 Home Accent
Remilers (by sakes volume) — privarely held Artcom of
Emeryville, Calif., which sold more than $150 million
worth of art and wall decor m 2008,

Lasz year, home and ganden producs accounted for
awhopping 50% of sales at Cherstock . com, eaming ita
spocon Furmiturg Today's listof the Top 20 Online-Choly
Home Furnishings Retaikers, CSN Stores, which counes

ational Home Fumishings Associa-
tion is launching its new consumer Web
portal, Homefumishings.com, this month.

Allofugablecam, Upholstery:com and Aacent-fumi-
turecom among its brands, sold more than $200 mil-
liom of fuminre, hedding, hame decor and housewares
in 2008, Fulfllment of hame furmshings orders also
contribured to the hefty $19 billion in total saks at Ama-
pon.comm kst year

Tako checked inwith a few of nmy independent reail
frietds oo see if, and o, the Intermes and social media
operations these days. Heres
whar they had m say:

Wi e a Facebook page with
158 fiots and a poal of 1,000
fiarss by this tirmee et v Wee
frest starteed it o1 the sprrg, [ts @
grest sy for us o wpaee of-
enls o e freviciuacts ard ser-
tices it @ mow-pitprnicating, for
seery — Diavens Wilkirson, Six
Walls, Mercer lslard, Wash.

Biogumg has been a fuge asset
fo canrr Basionss s ey oo
We grever a sutional custorner
base so wher e bwesched
ouer Ohalerse Bosticuee, wwe bad
a primied avediemsee, Wi nse the
bl tor shore nene: product, go

the scones at seasoval
eventts, take car custommiers o Market.. We nse Racebook
artd Theatter e commmaricate ks story-centric, ramediate
i buersts: st meve shipament, sodat Une spiacking ths
very e, save the date, etc, Al three tools have been
Irvage assets i terens of commmaticatig soith local aestom-
s, proweelg an online custorner base, and raisng oer
brane profile. — Abby Kerr, The Blissful, Canton, Ohio

Creating a blog ésone of the best business decisions L bave
e, Keopiy if personal, 5o pecple fool its boimg wmt-
tent ivectly o theny, & aportand. Also, the freguenicy of
frosstirg is soprortant. Ceemerally, 1 pest coce per mcntlh
< vy truice arad warely three to four thwes. | kegpr a
paper at vy desk anal add talkeg pobis every day. The
cuestoeners thet bave subsonbed fo the biog sometimes
et a it of special trecitnsent: private sales, frae prodecs,
advance rotice of special events, ete. [ think a Wb site
&5 great as o base fo oroduce your busess, bovvever
the blog shouts the soud of &, and that & so feportant,
— Liza Swan, Kaza Designs, Conooed, N H.

Thie firal word on - this gopic goes o Mary Liz Curtin,
ewmer of Leon and Lulg in Clvison, Michigan, Mary
Liz said she’s “showly: moving on to the socdal neowork-
iy, scenie, reluctandy blogging, Facebooking and Tveer-
g And though its a smupgle o remember o do i,
and even harder for her to think of what to say, she sees it
as an inexpensive, tmely way o interact with the seores
younger customers. *In my opimion,” she said, “sodal
merworking should go hack where it belongs — mooodk-
tail partics and handwriten thank-vou notes. ™ m



